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Brand identity guidelines for the Chemical Industries Association
We would appreciate it if you would adhere to the following guidelines whenever you are using our brand.

The logo

Our new brand mark reflects the direction the Chemical
Industries Association is going in. We want to appear open and
accessible, transparent and accountable.

The CIA logo consists of two parts — the block and the strapline.
These two elements should not be separated. The proportions of
these elements should always remain the same.

All our communications must carry the new brand, in order to be
seen as a cohesive professional organisation.

If you have any queries about how to use the logo please contact
Laura Bamford, BamfordL@cia.org.uk

Working for chemical and
pharmaceutical businesses
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Logo versions Logo formats
The CIA logo is available in two versions depending on the tone  There are several versions of the logo in different formats:
of the background (see below). It should always conform to the

T . .jpgs can be used in all Microsoft and Adobe software.
usage guidelines on the following pages.

.pngs can be used in all Microsoft and Adobe software (these
have a clear background so they can be used over a photo or
coloured panel.

.eps can be used in all Adobe software, but not Microsoft.

Chemical
CIA Industries
Association

Chemical
Industries
Association

Working for chemical and
pharmaceutical businesses




The Chemical Industries Association

Incorrect logo usage

To ensure consistency please do not alter the logo in any way.
Please use the artwork supplied. Do not do any of the following

Brand identity guidelines

when applying our logo, in print and on-line.

WoyKing for chemical and
armaceutical businesse

Workingfor chemical and

armaceutical businesse

The strap line should only
ever appear in the specified
grey (see colour palette,
white (when reversing out
of a coloured background or
picture) or black when using
the single colour version.

Do not alter the strapline
type size. The strapline and
block must stay in the same
proportions as the original
artwork.

Do not use CIA | Chemical
Industries Association
without the block behind it.

Do not change the size

of the CIA and Chemical
Industries Association within
the block.

Chemiical
‘ IA Indiustries
Association

drmaceutical businesse!

Working for ch;

pharmaceutical businesses

Chzmicg)
Industrie
ASSociatio,,

ical and pharmaceytical businesses

Do not change the colour of
the block to anything other
than the colours specified.

Do not alter the strapline in
any way.

Do not change the
proportions of the block or
stretch the logo in any way.

Do not use odd colour
combinations for the block.
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Size and position of the logo

The block always aligns with the right side of the document. If
printing a document that requires bleed, please use the bleed
version of the logo, which has a 3mm extension on the right of
the coloured block to allow for trimming.

On printed publications
On the first page of a document please align the bottom of the
block 87mm from the top of the page.

On an A4 document the logo should appear at 62.5mm (without
the 3mm bleed). Please use the template supplied (CIA_cover_
colour.indt)

On an A5 document the logo should appear at 43mm (without
the 3mm bleed).

Brand identity guidelines for The Chemical Industries Association

October 2018

Chemical
CIA Industries

Association

Chemical
CI A Industries
Association

Working for chemical and
pharmaceutical businesses
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Size and position of the logo (cont.)

On Word documents

Use the non-bleed versions of the logo. Always align the block
to the right edge of the page. On the first page of a document
please align the bottom of the block 45mm from the top of the
page.

Please note that a basic Word template is available with the
header information in the correct position.

The recommended typesize for Word documents is 9pt on a
12pt line feed, in either Arial or Calibri.

Document title

Document sub-head or by-line

It maximiliquam

Minimum size
To ensure legibility of the strapline the logo should never appear
any smaller than 43mm wide as shown here.

Please use the templates supplied.
CIA_Word_colour.dotx

Chemical
Industries
Association

CIA

inctet omnimint omnis de poresci urestio reprae nossum non rero enit et, inum voluptam, ut alitian duscia derunt
et ut atur, quam la doluptae sedicitam exceaqu asimus, officie ntempore persper ovitectur, ea pre lant rerruptaturi
volorepta sin cus ipsum dolum que dolupta dolessita duntotas sent.

Itaquid et ad et est, aut etur?

Alitio evendis eaquo ipicit, comnimp orepudam latur? Simet quidit, ipid evel incide aut et et vellupienis dolupta
tibust et poreris rae voloraecae nobit quatur atemqui reptate eos re libus id ma volupti orpores iuscimenis et
eaque sima aliandit voloriost ommoluptios audaerum, qui blament, sum re occati derum reratus incto occus,

solupta tibusa as ius dollacc uptibus ut fugia endae landa dus sapis quaepe occatur simus dit et omnis et vitium
quas entiatia aborerum re, nonsed exercipis et et aperatem quis essinvella sequi as

intis asitassiti ullab inis dolliquo idit di dia voloreptur aperi tem fugit quid eate dolorenimi, optatia cuscid ut untotate
ditiumguost quae doluptatet et evero maion nianda il illandi ipiet explianim volorem fuga. Ori omnis arum et, sequi

dolendam ditat.

Um velitibus moluptatiis ut aut explabora vero cus dolupti nciassita sus neserferum denesed icidus, cusapit
atemporrore pre sitis eatium essitat alicientorem sed magni occulla doluptaquia cullupt assequuntiae simoditaque

derspiente dolore rehenis ende veliqua eperferiatem quo ipiciis eossitiunt aut moloriorpore es excest, quuntiis
aliassi dis ditibuscit officia saperna tectem nonsequi quae molupta sitiuscipsam as evelignatur a sequame prat
ditinciminus eum consenis quae. Ped que ommo versperibus.

Header row Column 1 Column 2
Row 1 Info Info
Row 2 Info Info
Row 3 Info Info

Table 3: Nemquiat acepraeptur sit oditeceatist opta asincim harum veliquam ipid que excea antium quaeprem que

nem comnisima dipiet acescita qui asi diti omnihil eat. Cepudan ditaepedis audae remperuptam aut endae et
aliquiae nem que verovit quas moluptus veles vel et harum veliquam ipid que excea antium quaeprem que
explaci sam rem volorrovid exped ut apic to tem et recae dem quos ratum doluptatque pos voluptatius, quam rem
del idition nos eate sitatur?

Tem serepuda cus alibus aspieni hicillit apelit apedit, offictorio quam volum, comnien imenestis magnis excest,
cumque volupta nimagni hiliberovid moditiam sunt exerum ipisquati am int.

Nati dolum unt quatum qui sequae saped ut aut pe velliquunt de et, core doluptassi nonsece prorepu diciatur sa
dolupisimolo de voluptat ut quam aut eveliquam, is repratum eum aliquissum re simin perro volut as eatiis reces
ex eaquam, simus andiae eum et ut labo. Utae res pero conserci con nimusant eatiunt ea adi doluptat magnihit
atio qui beari aute di blabore hentius arum aut quatem faccull estiasp eribusd andipsae officium facessim
reperovid quia es as alita santure dolupit, sedi dolorerior modi in nonsequam faceate et unt eicidesequi
quunderunt doluptat aut ressinus dolesciis ma autas esed que parum re pelis etur?

Im sequam lam excea volorum conecus platectio molupta turion cumet andae laceaque simi, inci occab ipsunt
ulpa sequati omni doluptat ut reseque la cumenectae. Et quae eatem inveniendem sa quatur?

Uda nim sa pra ad minctusani veliquide volorit aut iunt dolupta tiuscid ut poriatint ipitatqui ad mossum quist acea il
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Size and position of the logo (cont.)

On PowerPoint presentations
Use the non-bleed versions of the logo. Always align the block
to the right edge of the page.

There is only one corporate version for PowerPoint
presentations, and no individual colour themes.

Recommended typesize for titles and bullets is 24pt in Calibri.
Please do not try to put too much on one slide. There is only
so much information that the brain can absorb at one time, so
it is better to split the information over two slides, rather than
reduce the typesize.

Please use the templates supplied.
CIA_corporate_standard(4-3).pptx
CIA_corporate_widescreen(16-9).pptx

CIA_corporate_widescreen(16-10).pptx

Chemical
Industries
Association

CIA

CIA PowerPoint presentation

ou con’t e without us’ www.cia.org.uk | W @see_chem_bus

Single line title

CIA

Chemical
Industries
Association

At vero eos et accusam et iusto odogio dignissum

* Qui blandit praesent luptatum delenit aigue duos dolor et qui

molestias excepteur

» Sint occaecat cupidatat non provident, simil tempor sunt in
culpa qui officia deserunt mollit

* Anim id est laborum et dolor fuga Et harumd dereud facilis est

er expedit distinct

“You can’t live without us’ www.cia.org.uk W @see_chem_bus
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Colour palette
Always use the brand colours for the logo.

Corporate colours

Dark blue Corporate Grey Corporate grey (2)
Print Print Print

Pantone 2747 Pantone Warm grey 4 Pantone Warm grey 6
C:100 M:93 Y:24 K:22 C:30 M:28 Y:32 K:0 C:37 M:35 Y:38 K:1
Screen Screen Screen

R:0 G:27 B:114 R:181 G:173 B:166 R:166 G:156 B:149
#001b72 #bb5adab #a69c95

Accent colours

Orange Lime Green
Print Print Print
Pantone 151 Pantone 382 Pantone 347

C:0 M:59 Y:100 K:0 C:29 M:1 Y:100 K:0 C:96 M:10 Y:100 K:0

Screen Screen Screen
R:2565 G:132 B:0 R:164 G:214 B:0 R:0 G153 B:70
#ff8400 #c3d600 #009946

Purple Blue Magenta

Print Print Print

Pantone 2603 Pantone 2995 PMS Magenta

C:68 M:100 Y:11 K:2 C:81 M:12 Y:1 K:0 C:0 M:100 Y:0 K:0
Screen Screen Screen

R:114 G:35 B:130 R:0 G:168 B:226 R:236 G:0 B:140

#722382 #00a8e2 #ec008c
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Typography

Georgia and Univers are our brand type
faces and should be used whenever
possible. If Univers is unavailable

then it should be replaced by Arial or
Calibri (e.g. on the website or in Word
documents).

Recommended typesizes:

Word documents — 9pt with at least
12pt line spacing

PowerPoint — 24pt on single line spacing
with 6pt space before bullets

Georgia
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwxyz

1234567890

Univers Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Univers Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Univers Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890

Calibri
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890



The Chemical Industries Association | Brand identity guidelines

Members _ _ o
CIA Member companies can add the Member of the Chemical Industries Association
following logo to any of their documents working for chemical and pharmaceutical businesses

if they would like people to know that
they are part of the Chemical Industries
Association.

Please do not use the logo any smaller
than 65mm wide, otherwise the words
will be illegible.

Member of the Chemical Industries Association
working for chemical and pharmaceutical businesses
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